
 

 

 

  

 

Website Design 
Essentials for SEO 
Things to keep on check while designing the SEO friendly website 

Author: Salman Gurung 
 

I introduce Ethics into Digital Marketing. A self-taught marketer, I put 
time and effort in designing/creating a marketing/business plan and 
offering aesthetic value to it. WHAT I DO ? I help small businesses grow 
into valued enterprises in terms of online market placements,  customer 
acquisition and sales via smart use of social media marketing, SEO, PR 
campaigns and niche content marketing. 

http://quora.com/Salman-Gurung-1/
http://facebook.com/samsujata
http://twitter.com/salmangurung
http://sillyfunda.wordpress.com
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2 Website Design Essentials for SEO 

 

1. W3C Compliance/Web Quality & Standards 
 

Usability and Implementation: 

W3C (World Wide Web Consortium) is an international ethical body, which 
organizes and maintains web quality and standards. It is a highly valued institution 
which helps assure global web quality. W3C complied website correlates with 
positive website ranking, higher online performance, and long term marketing 
success. 

“We must ensure an Error Free site” 

 

W3C Compliances for Website 

• Error Free Webpage 
• Validate HTML 
• Validate Contact Forms 
• Validate CSS 
• Validate Java/Jscript/Ajax/XML/Iframe 
• Validate Robots.txt, Sitemap, .htaccess 

 

 
 
 
 
 
 
Refer to http://www.w3.org/standards/webdesign/ for detail information on html/css/web 
quality 
Refer to http://validator.w3.org/ to validate html or web files 
Refer to http://www.w3.org/Consortium/Legal/logo-usage-20000308 to use W3C’s images in 
commercial website. 

  

mailto:salman.thegurung@gmail.com
http://www.w3.org/standards/webdesign/
http://validator.w3.org/
http://www.w3.org/Consortium/Legal/logo-usage-20000308
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3 Website Design Essentials for SEO 

 

2. CONVERSION targeted Webpage Layout 
 

Usability and Implementation: 

To materialize on conversion, we must consider that the online business cycle will 
complete when: 

• The webpage comes up in the Google’s search 
• Visitor lands onto a webpage 
• Reviews the information or visits few other pages 
• Fills up an Inquiry Form/Booking Form either to purchase the product/make 

an inquiry. 

Types of Landing Pages 
 

a. Reference Landing Page 
 
It is an ethical form of landing page, presenting information to the user. Basically, it 
is the widely used form of landing page which helps to drive visitors and customers 
through appealing content. 
 
 

b. Transactional Landing Page/Conversion page 
 
It seeks to persuade a visitor to complete a certain goal, either by filling out an 
Inquiry Form or interacting with other objects on the page such as downloads, 
demonstration etc, with the motive being the immediate or near future sale of the 
product or service. This is more of a case of landing cum conversion. This page is 
mostly used for lead generation and is subject to Split test or A/B test. 
  

mailto:salman.thegurung@gmail.com
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4 Website Design Essentials for SEO 

Simple Web Page Layout emphasized for Usability/Conversion 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

Header 
The top most part of a webpage, which naturally is crawled first. It should include essential 
elements such as; H1 tag (Business Name), Address & Phone#, H2 (Tag line or Slogan), etc. 

Footer 
The end section of a web page, which is always to be crawled at last. It should include least important 
details of a web page or website, such as: Copyright content, Designer’s link, Link to Local Listings or 
external Referrals. 

Sidebar 
Secondary Navigation 
considered useful in 
providing subordinate 
links, or linking to 
secondary pages. 
It may include 
Adverts, Feeds, etc.  

 

Navigation 
It is primary 
navigation to major 
pages in the website. It 
is essential in directing 
visitors to major pages 
of the website. 

Conversion Form 
HTML generated 
form, made to capture 
leads. It may or may 
not appear in landing 
page; however, it is 
considered as the best 
method to capture 
visitors, or to track 
landing page 
conversion and 
performance. 

Home | Services | About Us | Reservation | Contact Us 

Copyright © ….. 
 

 Services 
 Other 

Services 
 Adverts 
 News/Feeds 

Business Name Address 
Phone # 

Content 

Content Section 
It should include core information/data of 
products and services offered.  H2, H3, H4 
(Text), Images, Links, Videos, Portfolio etc 
are maintained here. 

Generally, content is created on the basis of 
keyword targeted. Therefore, it should be 
appealing enough to help visitors turn into 
customers: by filling up contact detail, 
downloads, or by directing to offer page, 
Shopping Cart. 

Contact Us 

Submit 

 

mailto:salman.thegurung@gmail.com
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3. Website Rudiments 
 

Usability and Implementation: 

 
a. Meta Attributes 

Meta Tag is an HTML attribute that contains descriptive information about a 
webpage, and does not appear when the webpage is displayed in a browser. It is 
useful for feeding essential information to the search engines. Most of’em are 
optional. 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Refer to http://en.wikipedia.org/wiki/Meta_tags, for more information on Meta Tags 
Refer to http://searchenginewatch.com/2167931, for more information on the use of meta tags 

  

<meta name="description" content="" /> 
<meta name="robots" content="" /> 
<meta name="Content-Language" content="" /> 
<meta name="distribution" content="" /> 
<meta name="revisit-after" content="" /> 
<meta name="copyright" content="" /> 
<meta name="author" content="" /> 
<meta name="city" content="" /> 
<meta name="country" content="" /> 
<meta name="state" content="" /> 
<meta name="zipcode" content="" /> 
<meta name="geo.position" content="" /> 
<meta name="geo.placename" content="" /> 
<meta name="geo.region" content="" /> 

 

mailto:salman.thegurung@gmail.com
http://en.wikipedia.org/wiki/Meta_tags
http://searchenginewatch.com/2167931
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b. Sitemap (XML) 

Google introduced Google Sitemaps (XML), so web developers could publish lists of 
links from across their sites. The Sitemap file contains URLs of important pages, so 
to help web crawlers (crawler bots) find them. Bing, Google, Yahoo and Ask now 
jointly support the Sitemaps protocol. XML is considered more precise than html 
coding. Therefore, errors is not tolerated, and so syntax must be exact. 

Only landing pages are preferred to be listed in the sitemap, or the pages to be 
indexed. Conversion pages (Contact Page, Reservation, and Schedule), login pages, 
and folders should be excluded in sitemap. 

Priority from 0.1-1 is given to every page in the sitemap, to show their respective 
importance. Most important pages will have higher priority, so it is ranked 0.8-1, 
least important shall rank less. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Refer to http://validator.w3.org/ to validate xml files 
Refer to http://www.sitemap.org for further information on sitemap, or to generate one 

c. Robots (Txt) 

<?xml version="1.0" encoding="UTF-8"?> 
<urlset 
      xmlns="http://www.sitemaps.org/schemas/sitemap/0.9" 
      xmlns:xsi="http://www.w3.org/2001/XMLSchema-instance" 
      xsi:schemaLocation=" 
            http://www.sitemaps.org/schemas/sitemap/0.9 
            http://www.sitemaps.org/schemas/sitemap/09/sitemap.xsd"> 
<url> 
  <loc>http://www.domain.com/</loc> 
   <priority>1.0</priority> 
   <lastmod>2010-12-15T02:27:44+05:45</lastmod> 
   <changefreq>daily</changefreq> 
</url> 
<url> 
  <loc>http://www.domain.com/extension.html</loc> 

  <priority>0.9</priority> 
   <lastmod>2010-12-15T02:27:44+05:45</lastmod> 
   <changefreq>daily</changefreq> 
</url> 
</urlset> 

 

mailto:salman.thegurung@gmail.com
http://validator.w3.org/
http://www.sitemap.org/
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A text file placed in the root directory of a website that prohibits search engine 
spiders from indexing all or specific parts of the site. The Robots Exclusion protocol 
provides a format for designating which directories and files are off limits to the 
spidering program. It also prevents malicious spiders from crawling the website. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Refer to http://www.robotstxt.org for more information on robots, types of robots, robots inclusion 
Refer to http://www.google.com/support/webmasters/bin/answer.py?answer=35237 to check 
and validate robots 

 

d. .htaccess 

Basic robots.txt structure allowing crawling of complete website 

User-agent: * 
Disallow:  

..Disallowing crawling of complete website 

User-agent: * 
Disallow:  / 

..Disallowing crawling of certain elements 

User-agent: * 
Disallow:  /cgi-bin/ 
Disallow: /css/ 
Disallow: /test.html 

( // is to block folder, and / is to block elements) 

..Disallowing crawling of website from malicious spiders 

User-agent: Black Hole 
Disallow: / 
User-agent: BlowFish/1.0 
Disallow: / 
User-agent: BotALot 
Disallow: / 

Example of Meta Robots 

<meta name="robots" content="noindex,follow"> 
<meta name="robots" content="noindex,nofollow"> 
<meta name="robots" content="index,follow"> 
<meta name="robots" content="index,nofollow"> 

 

mailto:salman.thegurung@gmail.com
http://www.robotstxt.org/
http://www.google.com/support/webmasters/bin/answer.py?answer=35237
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In several web servers (most commonly Apache), .htaccess (hypertext access) is the 
default name of a directory-level configuration file that allows for decentralized 
management of web server configuration. The .htaccess file is placed inside the root 
folder, and is able to override a subset of the server's global configuration; the 
extent of this subset is defined by the web server administrator. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

In case of External Link Referrer: 

In case of external link referral, we can classify htaccess command to be redirected through fictitious inbound 
link, or use simple JavaScript to make the link numb. The advantage is that the exterior link will not be 
present in website’s html nor will be visible to Search Engines or Visitors. 

Refer to http://www.freewebmasterhelp.com/tutorials/htaccess/1 for more information on the usage of 
.htaccess, and its techniques 

Primary uses of .htaccess 

*Redirect Urls (301, 302, 404, 500 etc) 
^301 = Permanent Redirection 
^302 = Temporary Redirection 
^404 = Error Page 
^500 = Internal Server Error 

*Block Urls 
*Redirect dynamic urls to static 
*Block IP or visitors, etc 

Permanent Home URL redirecting .htaccess code 

RewriteEngine On 
RewriteCond %{HTTP_HOST} ^domain.com [NC] 
RewriteRule (.*) http://www.domain.com/$1 [L,R=301] 
RewriteRule ^index\.html$ http://www.domain.com/ [R=301,L] 
 
 

Permanent Subordinate URL redirecting .htaccess code 

RewriteRule ^services\.html$ http://www.domain.com/our-services.html [R=301,L] 
RewriteRule ^about\.php$ http://www.domain.com/about-us.php [R=301,L] 

 

mailto:salman.thegurung@gmail.com
http://en.wikipedia.org/wiki/Apache_HTTP_Server
http://www.freewebmasterhelp.com/tutorials/htaccess/1
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4. Web Aesthetics 
 

Usability and Implementation: 

Academic American Encyclopedia~"Aesthetics is the branch of philosophy 
that aims to establish the general principles of art and beauty" 

Web Aesthetics are some generally agreed upon ideas about what makes 
effective communication in a web site. These ideas are constantly evolving and are 
employed to make navigation simple, and information easy to find. As a digital 
medium, Web Aesthetics encompass those ingredients that make digital media 
unique. 

 

Things to consider while designing or optimizing the website 

1. What purpose does this Web site serve? Who is the site targeted? 
2. “Any kind of publication needs appropriate graphics, appropriate information, and 

appropriate lay out” Is the information easy to absorb, does the site adhere to the 
principles of proximity and similarity? 

3. What goals is the Web site going to achieve? And is there a method for determining 
if the goal has been accomplished? 

4. What are the unique aspects of the web and how do you handle those issues, given 
the characteristics of this medium? How does the site take advantage of the unique 
qualities of digital media? 

 

“While assessing Web aesthetics, it is no longer useful to describe a good Web site as one that is merely 
‘visually appealing,’ although good design is essential to a good Web site. It is important to assess the 
‘gestalt’ properties of the page layout. But think beyond how things ‘look’ and instead consider how 
well they use the Web to serve their particular purpose.” 

 

Refer to http://nmc.loyola.edu/intro/aesthetics/aesthetics.htm, for more information on Aesthetics, Web 
Aesthetics 
Refer to http://nmc.loyola.edu/intro/aesthetics/digitalaesthetics.htm, for information on “Digital Aesthetics 
& Digital Culture” 
Refer to http://nmc.loyola.edu/intro/aesthetics/medium.htm, for information on “Qualities of Web Media” 

 

mailto:salman.thegurung@gmail.com
http://nmc.loyola.edu/intro/aesthetics/aesthetics.htm
http://nmc.loyola.edu/intro/aesthetics/digitalaesthetics.htm
http://nmc.loyola.edu/intro/aesthetics/medium.htm
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Evaluating Web Aesthetics 
 

a. Appealing Page Title and Description 

The title of the web page <title></title> stands affront in every Web or SEO related 
factor. It defines the way how people find the website over the internet, and their 
interest on either to click the searched link or opt for alternative search. 

Title provides an identity to a particular web page. Appealing the title more chances 
of getting visitors. 

 

 

Similarly, Description <meta name=“description” content=“” />gives an idea 
what the web page is all about. It is crucial in determining the Click/Search Ratio of 
any given website. The potential or conversion of Adwords campaign is determined 
by the description of the Advert. 

 

 

 

b. Visual Appeal & Effectiveness 

 Coherence, clarity, balance, innovation, form, size, perspective, layout, color 
theory, font? 

 Go beyond "it's pleasing to the eye" How does the design contribute to the 
content? 

 Is this a tight design? Are things too big, too wide, too small, too cluttered, too 
dark, and too slow? Does the design fit with the target audience? 

 
 Are images too big, too small? Do they require being background image? Etc 

  

<title>Online Marketing Service –Quality SEO, SEM & PPC Services Online</title> 

 

<meta name=“description” content=“We have helped thousands of companies to succeed 
on the web with our PROVEN successful internet marketing methods and online 
advertising services” /> 

 

mailto:salman.thegurung@gmail.com
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c. Information Design & Navigation 

 Navigation: Does the navigation system give you a sense of where you are 
within the site structure? Can you get an immediate sense of the scope of the 
site (does it look like there is a lot, but it turns out to be empty, or do you 
discover it's huge and can't find what you're looking for?) Can you potentially 
find what you're looking for from the front page? 

 Interface: How easy or how hard is it to know to whom the site is directed? 
How motivational is the interface? Does it make you want to explore the site 
further? How would you rate the overall look and feel? 

 Information Design: Is the information organized in a way that makes it easy 
for your eyes to scan the page and quickly determine what's available? Are 
the right elements emphasized? Is your eye drawn to what's most important? 
Is the page consistent with headings, subheadings, graphical organization 
scheme? Does the site use outside information sources for further 
information? 

 

d. Content 

 Is the content appropriate to the web? Does the site make use of the unique 
qualities of the medium? Would the content work better in another medium 
instead (like print magazine, TV news) 

 How strong is the content of the site? Is the content easily found elsewhere? 
Are the special features useful? Does it combine different data types, are there 
clever hyperlinks, and is it searchable, did the site's designers use the 
medium to its potential? 

 Orchestration of hypermedia: Is the use of new media effective or gratuitous?  
 Web embedded: Is the site "embedded" in the Web (does it provide links to 

other appropriate sites or are all of the links internal? Do other Web sites link 
to this one?) Is the site a destination site, a hub site/micro site, or a hybrid 
site? 

  

mailto:salman.thegurung@gmail.com
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e. Meeting the challenge of technology 

 Responding to user circumstances - bandwidth sensitivity, platforms, 
browser sensitivity (works on all browsers) 

 Loads Quickly: Speed and therefore file size is a major constraint that has 
helped define the medium 

 Responding to new opportunities - online communities, interactive forms & 
new media capabilities. Is there Audio, video, hypertext, dynamic information 
(Amazon inventory, stock quotes, retrieve your credit card statement, class 
grades or registrar information, virtual shopping carts, napster, ebay)  

f. Cultural context of the Web  
 
 Cross cultural design: Is this Web site only for English speakers? Is there a 

global visual language? 
 How does it relate to other media, expand traditional genres? 
 How does it respond to larger social forces? Think about mp3 and napster 
 Innovation- what new possibilities does it create? 

 

Refer to http://nmc.loyola.edu/intro/aesthetics/interface.htm, for information on “Assessing Interface 
Design” 
Refer to http://nmc.loyola.edu/intro/aesthetics/criteria.htm, for more information on “Web Aesthetics 
Evaluation Criteria” 

 
 

g. Page Weight 

Page weight is a measurement of the file size (usually in kilobytes) of a Web page 
that includes the combined size of all the elements of the page, including HTML files, 
images, audio or video, Flash animation, etc. 

Page weight can be used to determine the download time for a given page on a 
variety of Internet connection speeds. By way of example, the following table shows 
the download times for three different pages at a number of popular connection 
speeds. 

  

mailto:salman.thegurung@gmail.com
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Benefits of Reducing Page Weight 

1. Pages load faster. The most obvious impact of reducing page weight is that 
your website's pages will load faster for visitors, regardless of their 
connection speed.  

2. Lower page load times create more comfortable visitors. Visitors are less 
likely to become frustrated and go elsewhere if your pages load quickly. On 
the other hand, slow-loading pages are one of the surest ways to lose visitors 
and potential customers.  

3. Faster load-times will contribute to increased conversion. More visitors will 
stay on your site longer. More of them will end up making purchases, signing 
up for your newsletter, or book-marking your site. 

4. Your brand perception will be enhanced. Returning customers and first-time 
visitors alike will be more inclined to describe your site (and business) as 
"professional" if your pages load quickly.  

5. Pages with clean, solid code will often be indexed more effectively by search 
engines.  

6. Pages optimized for weight can actually save bandwidth charges on high-
traffic sites. 100,000 pages each weighing 150 Kb will require twice as much 
bandwidth from your ISP than 100,000 pages each weight 75 Kb. For ISPs 
that charge for bandwidth used or for overages, this reduction can create 
significant savings on bandwidth charges. 

  

mailto:salman.thegurung@gmail.com
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Insight on Effect of Page Weight on Connection Speed 

Page Weight Download Times 

Connection Speed 20 Kb Page 40 Kb Page 100 Kb Page 

14.4 Kbps 12 sec 25 sec 62 sec 
28.8 Kbps 6 sec 12 sec 31 sec 
33.3 Kbps 5 sec 10 sec 26 sec 
56 Kbps (V.90) 2 sec 5 sec 13 sec 
64 Kbps (ISDN) 2 sec 4 sec 12 sec 
128 Kbps 
(DSL/Cable) 1 sec 2 sec 6 sec 

256 Kbps 
(DSL/Cable) <1 sec 1 sec 3 sec 

 
 

Refer to http://www.marketingexperiments.com/improving-website-conversion/page-weight.html, for more 
information on “Page Weight” and “Essential of Page Weight Reduction” 

Refer to http://www.marketingexperiments.com/improving-website-conversion/no-unsupervised-
thinking.html, for more information on “How to Increase Conversion by Guiding Audiences; Home Page 
Layout” 

 

Visitor Abandonment 

Load Time % of Users 
Continuing to Wait 

10 sec 84% 
15 sec 51% 
20 sec 26% 
30 sec 5% 

mailto:salman.thegurung@gmail.com
http://www.marketingexperiments.com/improving-website-conversion/page-weight.html
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http://www.marketingexperiments.com/improving-website-conversion/no-unsupervised-thinking.html
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